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business growth.
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AT A GLANCE
CHALLENGES

Ensuring high deliverability rates required
navigating stringent email filters, and maintaining
compliance with healthcare communication
regulations demanded careful attention to privacy
and consent.

RESULTS

e An average open rate increase of 25%, indicating
higher practices interest.

e A 15% uplift in click-through rates, reflecting greater
practices engagement with the content.

e A significant 20% rise in appointment bookings,
directly attributable to the campaign

DENTAL PRACTICE
SOLUTION

Dental Practice Solutions, a leading dental consultancy
firm, recognized the untapped potential of emalil
marketing to enhance patient engagement and drive

OVERVIEW

Dental Practice Solutions, a leading dental
consultancy firm, recognized the untapped
potential of email marketing to enhance patient
engagement and drive business growth. With a
robust client base and a wealth of industry
knowledge, the firm embarked on a strategic
email marketing campaign aimed at fostering

lasting relationships with patients and promoting

their comprehensive suite of dental services

MY ROLE

In my role as a digital marketing strategist, | had the opportunity to develop and implement a
series of monthly webinar funnels for Dental Practice Solutions, a leading consultancy firm in

the dental industry. My primary goal was to enhance their digital presence and generate
qualified leads by leveraging the power of webinars as an educational and marketing tool.



RESOURCES THE CLIENT PROVIDED \

e Login details
e Brand colors
e Previous templates

WHATIDID v
Strategy Development
'I | began by analyzing the target audience and understanding the unique

challenges and opportunities within the dental consultancy market. This
insight allowed me to craft a webinar strategy that resonated with dental
professionals seeking to optimize their practice operations.

Webinar Content Creation

2 Each month, | created engaging and informative content that addressed key
topics in dental practice management. From improving patient communication to
streamlining administrative processes, the webinars provided actionable insights
that attendees could immediately apply to their practices.

Funnel Design and Optimization

The webinar funnels were meticulously designed to guide potential leads through the
stages of awareness, interest, consideration, and action. | utilized best practices in funnel
creation, including compelling landing pages, targeted email campaigns, and persuasive
call-to-actions, to maximize conversions.
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Dental Practice Solutions
DECIDE o EMPOWER » GROW.

Key metrics [ = BEEEN. -

The monthly webinars not only = 5 -
established Dental Practice ‘
Solutions as a thought leader in

the industry but also significantly

increased their lead generation
efforts. The funnels consistently
achieved high conversion rates,
with many attendees taking the
next step to engage with the
brand’s consulting services.




If you can't join us live, | have a way for you to watch the webinar at your leisure and
receive all the free resources we will be delivering during the webinar.

Contact information
Upgrade to VIP!

Can't join us live?
. Watch at your leisure.
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Click below for the option to watch later with many resources.

Book your complimentary call.
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Debbie Seidel Bittke, RDH, BS
Founder/CEQ Dental Practice Solutions
Office: 623-252-1941
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CLIENT'S FEEDBACK v
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Comfort went above and beyond to get my funnels setup. We spent
many hours on thos project. | believe we worked well together and |
have hired her for more work. Finally, | have found a great person to
work with!

HIRING PROCESS v

Discussion / Consultation

1 Discussing your project requirements to determine the
right marketing approach for your business.

Proposal

) Following our meeting, I'll put together a proposal
document including project scope and associated
costings for your approval.

Execution

3 With the proposal approved, I'll get to work designing,
developing, strategizing and executing the project as
discussed

DISCLAIMER: The increased lead capture rate

lI'I\IE GUMFonT nKI“Tnvu presented in this case study is specific to this

YOUR MARKETING ALLY client and their campaign. Landing page
performance depends on various factors like

@ www.thecomfortakintayo.com target audience relevance, email campaign
p¥4 diamond4sure001@gmail.com effectiveness, and overall marketing strategy.
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While we strive to optimize landing pages for

Comfort—akmtayo maximum conversions, we cannot guarantee

M comfort Akintayo specific results.



